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Chapter One



“Research is 
formalized 
curiosity. It is

poking and prying
with a purpose”
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Gen Z
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Chapter Two



“Always, always have
a plan, because
the journey is
just as important
as the destination”
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Initial 
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Ideas
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Closing the Circle
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My visionStory
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Boardsof the film
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Film inspiration
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The star of the show
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We are family



Setting the Scene
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It’s all in the branding 
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“The end of
the journey”
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Final Narrative
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Tone of the Film
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Wrapping it all up
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